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Cigarette sales decline as a result of the ‘Ley 
antitabaco’ 

In the first eight months of 2006 cigarette sales 
dropped 3,4% as a result of the Spanish ‘Ley 
antitabaco’ which was introduced earlier this year. The 
decline in sales is in line with the decline in cigarette 
consumption (-3,5%). Besides, a decline in sales of 
cigars (-9,7%), shag (-3,7%) and pipe tobacco (-
7,3%) was noted.  
 

Rituals opens second store in Barcelona 

Rituals, the international chain 
of home & body cosmetics, will 
open its second store in 
Barcelona in l'Illa in 
November. The first store in 
Barcelona was opened on the 
corner of Santa Anna and ‘Las 
Ramblas’. Rituals is a good 
example of the international 
expansion of Dutch companies 
with stores in The Netherlands, Germany, Belgium, 
Croatia, The Czech Republic, Portugal, Spain and the 
Middle East. The brand is based on the idea of turning 
daily routines into special rituals, offering everyday 
products for your body and home such as body lotions, 
scrubs, teas, candles and home perfumes, all with a 
surprising and exclusive formula. Rituals turns 
everyday routines into something special, with top 
quality products at an affordable price, combining 
natural and traditional ingredients with exceptional 
perfumes and stylish design. 
 
 

Growing number of passengers at airports  

Over 20,5 million passengers have made use of 
Spanish airports in August 2006. According to AENA, 
(the Spanish public business entity for airports and 
air navigation management) this is 3,8% more than 
in the same month last year. The numbers of 
passengers at Spanish airports nearly reached 130 
million in the first eight months of this year. Over 
3,16 million of them passed through the airport of 
Palma de Mallorca, Spain’s most important holiday 
destination, in August. The only negative note was 
the decline in passengers on the most important 
domestic flight, between Madrid and Barcelona.  
 

Dutch expand in Barcelona property market 

The Dutch not only love going on holidays in 
Barcelona, they also appreciate the business 
opportunity in this prosperous city. Dutch property 
investment company Corio, which invests in retail in 
Europe, has reached  agreement on the acquisition 
of Maremagnum in Barcelona for €122 million. 
Maremagnum, opened in 1995 and recently 
renovated, is situated at the waterfront in ‘Port Vell’ 
at the end of ‘Las Ramblas’ 
and therefore has a unique 
location. It consists of 22.000 
m² retail area and 850 
parking spaces. 
Maremagnum offers 3 types 
of stores: Fashion, Leisure 
and Food. Some of the 
biggest brands/stores like 
Lacoste, Mango, H&M, 
Starbucks, McDonalds and 
Ben & Jerry’s are located in Maremagnum.  
In another landmark property deal, a joint venture 
between Host Hotels & Resorts and GIC Real Estate 
Pte Ltd, has agreed to buy the Hotel Arts, one of 
Barcelona's tallest buildings for just over €417 
million. Host Hotels & Resorts is a branch of the 
Dutch pension fund Stichting Pensioenfonds ABP. 
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Wall Street Journal: Esade best business school 

ESADE Business school, located in Barcelona, was 
ranked n° 1 in the top 24 international MBA program 
ranking published by the Wall Street Journal on 20 
September 2006. The ranking is based on the response 
of companies recruiting MBA graduates. According to 
these surveys, the most positive aspect of ESADE is 
the international culture of the business school: 80% of 
the master students was born outside of Spain.  
Ranking: 

1. ESADE 
2. IMD 
3. IPADE 
4. London Business School 
19. Erasmus University Rotterdam 
 

Barcelona is very popular among exchange students. 
Last year, almost 20% of Dutch students wanting to 
study abroad chose to go to the Catalan capital. Some 
of their motivations are the good climate, the language 
and positive memories of the city. The reason for 
Barcelona to be so attractive for Dutch students is also 
related to the fact that there are various collaboration 
agreements between partner universities. 
 

Applus+ takes over RTD 

The Spanish company Appluss Servicios Tecnológicos 
takes over the Dutch Röntgen Technische Dienst (RTD) 
for €193 million. RTD is one of the world's largest 
providers of non-destructive testing and inspection 
services mainly to the oil, gas and petrochemical 
industries. Using special techniques such as ultrasound, 
radiography and other cutting-edge technology, RTD is 
able to test installations while maintaining their 
structural integrity. Founded in 1937, RTD has offices 
in 11 countries and employs 1.100 people. The 
turnover amounted to € 120 million in 2005. 
 

 

PORTUGAL 

 
 

Acciona plans 62MW solar power plant  

In our previous newsletter we mentioned a large 11 
MW solar park in Serpa. Now, Spain’s Acciona has been 
selected to build and operate a 62 MW PV power plant 
near the town of Moura, in southern Portugal. The 
plant will be the world’s biggest and cost over € 200 
million. Construction will be carried out in two stages: 
the first 40-45 MW should go online in 2008. The 2nd 
stage will produce 17-22 MW to be ready in 2010. 
 

Shanghai learns from successful Expo Lisbon  

Parque Expo, organiser of the successful Expo 98 that 
revitalised the eastern riverside district of Portugal’s 
capital, is close to signing a cooperation accord with 
Expo 2010, to be hosted in the Chinese city of 
Shanghai. The next Expo will be in Zaragoza, Spain 
from 14 June until 14 September 2008. 
 

Premier’s photo in Chavez’ election campaign 

Venezuela has apologised to Portugal after President 
Hugo Chavez used a picture of Portugal's Prime 
Minister José Socrates in an election poster. Portugal 
said it was unhappy with the use of it’s socialist 
premier’s image for the campaign of Chavez. Other 
campaign posters include Chavez with Fidel Castro 
from Cuba and Mahmoud Ahmadinejad from Iran. 
 

 

FRANCE 
 
 
 

Budgetary deficit decreases in 2007 

After four consecutive years of increase, next year 
the French budget deficit will decline to € 41,6 
billion, which is 2,5% of the BNP (2,7% in 2006). 
Taxes and social contribution will slightly decrease to 
43,7% of the BNP. The decrease of the deficit is due 
to a growth of the French economy, which has 
generated more tax income than expected, and to an 
effort to control public expenses.  
 

Wine surplus 

The European Commission considers the French wine 
industry too extended and of poor quality. Hundreds 
of millions of liters of wine are being burned up with 
European subvention to get rid of the over-
production. Hence, the EC wants 10% of the 
vineyards to be destructed. It is said that 80% of the 
farmers have difficulties to sell their stocks. Demand 
for French wines does decrease within Europe, partly 
because of upcoming wines from outside the EU, but 
the demand from Russia, China and India is rising. 
Some say the problem is only a lack of good 
marketing, others consider it a good decision to 
eliminate the bottom 15% of cheap wine producers. 
 

Booming E-Business 

E-Business or ‘le commerce 
électronique’ is booming in France. 
Every day more French buy their 
high-tech equipment online and 
more and more businesses make 
use of internet to secure their 
supplies. Overall the number of 
people buying online increased by 
24% from June 2005 to June 2006. 
This has enormous implications, 
among others for employment. Since 2004 
employment rose 61% in the e-business sector and 
particularly for SMEs. According to a study of the 
French branch organisation of distance selling 
(FEVAD), 80% of all companies in e-business think 
that employment growth will continue the coming 
two years. The three companies that are reaping 
most fruits from the increased readiness of 
consumers to buy online, are the international 
venture eBay, the French Voyages-SNCF and mail-
order-firm LaRedoute. These and other companies in 
e-business are looking at an everyday sunnier 
future. 
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Zidane and Danone 

Since 2004 Zinedine Zidane has been Danone’s 
ambassador. Now that he has finished his football 
career, the chairman of the Danone board Franck 
Riboud suggests that the football player could well 
become commissioner of the multinational, if he wants 
to. The header he gave at the World Champion finals 
does not necessarily stand in the way of an important 
executive function. Zidane’s header did have a major 
influence in other areas. For example, he has been the 
inspiration for the huge French summerjam song “Coup 
de Boule”. 
 

 
 

LATIN AMERICA 

 
 
Argentina: unemployment rate dropped  

In the second quarter of 2006, the jobless rate has 
fallen 1% compared to the first quarter. It now 
amounts to 10,4%. The decline of unemployment is 
caused by a rising need for workforce in Argentina’s 
construction and automobile industry, such as Toyota 
and Volkswagen, in order to cope with the expanding 
export. Export is increasing for the fourth year in a row 
and will reach a record of US$ 45 billion this year. 
Argentina’s economy is expected to expand 7,5% in 
2006.  
 

Argentina: partial recovery bovine meat export 

To fight explosive increase of beef prices at a national 
level, the Argentine government decided to prohibit 
beef export by March 2006. Since, prices have dropped 
30% at cattle markets and 10-12% at butchers. 
Because of this success, in the period from 1 June to 

30 November 2006, Argentina 
will be allowed to export 90.000 
tons of refrigerated or frozen 
beef. This amount is 40% of the 
export dimension in the same 
period of 2005. There are no 
restrictions for processed meat.  
 

Brazil: elections and macro-economics  

On the first of October elections for president, 
governor, members of parliament and senators were 
held in Brazil. As current president Lula obtained 48,6 
% of the votes and not the necessary 50% of the valid 
votes a second election round will be held on the 29th 
of October. The former governor of São Paulo State, 
Mr. Geraldo Alckmin obtained 41,6 % of the votes on 
the first of October and disputes the election with Lula. 
Sixteen governors were directly elected during the first 
election round on the first of October. Between the 
directly elected governors are Mr. José Serra in São 
Paulo state and Mr. Aécio Neves in Minas Gerais. In ten 
states a second election round will be necessary to 
elect the governors. Between the states with a second 
round are Rio de Janeiro and Rio Grande do Sul. 46% 
of the elected members of parliament are new to the 

house of parliament. The PMDB party elected the 
most members of parliament (89), followed by the 
PT party with 83, the PSDB party (65) and the PFL 
party (65). On a scale from 1 to 10, the average 
grade given to the Lula government is 6.5. In North 
Brazil 60% of the electors consider the government 
in office very good or good; in the south this is 40% 
of the electorate. 
Independent of the final outcome of elections, a 
change in the macro-economic policy is expected for 
the coming years. There will probably be less 
tolerance towards the valuation of the Brazilian 
currency and there will be a major preoccupation 
with stimulating economic growth. Since the end of 
2005 less tolerance has already been shown towards 
currency valuation, when the Central Bank started to 
intervene largely on the exchange market. A 
perspective for 2007 is that the Brazilian Central 
Bank will continue to buy an expressive volume of 
debts in order to make the trajectory projected for 
the exchange rate of R$ 2.40 per dollar until the end 
of 2007 viable. Even with a possible decline of the 
Selic interest rate, and with a certain increase in the 
global risk aversion in 2007, the tendency is an 
appreciation of the exchange rate and therefore the 
necessity of the Central Bank in continuing to 
intervene. For the coming year end a Selic interest 
rate of 13.25% is to be expected; before year end 
2007 a Selic rate of 11.5% seems possible. 
 

Brazil: Doing business requires thorough 
preparation 

Doing business in Brazil requires thorough 
preparation. As simple as this may sound, the thesis 
study of TRANSFER France Consultant Martine Verweij 
showed that companies which fail to succeed in the 
Brazilian market in the first years after entry, often 
lack such entry preparation. Brazil’s attractiveness in 
terms of market size, cultural similarities, political 
stability and available natural resources, distract 
from its many obstacles to doing business. The 
study, conducted among 29 Dutch companies once 
or still present in the Brazilian market, highlighted 
some of the many obstacles companies have to face. 
Brazil’s complex, overburdened and very slow 
legislative process, its still highly fluctuating and 
strictly managed exchange rate, its corruption and 
slow economic reform and its badly developed 
education system, to name but a few. However, with 
care, consciousness and a thorough preparation 
these obstacles can be overcome. And the many 
Dutch companies currently present in the Brazilian 
market are only a first sign of this truth.   
(Results and an interview with Martine Verweij 
published in ‘Het Financieele Dagblad, 14-8-2006) 
 

Brazil: increase of Trade Balance Surplus 

In 2006 Brazilian exports registered new records, 
amounting to US$ 88,1 billion (from January to 
September). Over the same period the imports 
amount to US$ 58,5 billion. This implies a record 
trade surplus of US$ 29,6 billion.  
The principle products exported from Brazil are: 
• Manufactured products (automobiles, cell phones, 

spare parts); 
• Basic products (crude oil, minerals, soy, bovine 

meat); 
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• Semi-manufactured products (cellulose, sugar, 
aluminium, iron and steel). 

The principle products imported into Brazil are: 
• Consumer products (cars, furniture, household 

equipment); 
• Capital Goods (industrial machinery and equipment); 
• Intermediate products (minerals, chemicals, food). 

 

Brazil: retail sector grows 

In previous newsletters we already mentioned that an 
increase of purchasing power of the Brazilians is 
expected for 2006 and 2007, as inflation is expected to 
continue low. The food & beverage, retail, chemical, 
pharmaceutical, environmental, infrastructure and 
electronic appliance sector were pointed out as 
continuing to be very promising for 2006 and 2007. 
Just recently the National Commerce Association of 
Brazil stated that they expect an overall increase of 6% 
in retail sales for 2006. In the coming months it is 
expected that the sales of non-durable goods, like 
food, will boost. This is a consequence of the low 
inflation, Christmas, 13th month salaries and continuing 
consumer confidence. At present the lending capacity 
of the Brazilian households is close to the limit. During 
the last two years credit facilities were largely 
responsible for the increase in sales of durable goods, 
like furniture and electronic appliances. In recent 
months the sales of durable goods decreased slightly, 
but the sales were less financed. 
 

Brazil: highlights 

• In recent months Brazil’s industrial production 
increased in 12 out of the country’s 14 regions. São 
Paulo’s industrial sector created approx. 85.000 
formal jobs during the first 8 months of the year.  

• The export of corn increased significantly during the 
first 8 months of 2006, with a growth of 132% 
compared to the same period in 2005. 

• The ministers of Finance from Brazil and Argentina, 
Mr Guido Mantega and Mrs Felisa Miceli are 
developing an agreement that will allow exporters 
and importers from their countries to trade in local 
currencies instead of doing transactions in dollars. 

• “Caras do Brasil”, a support program for small 
suppliers of supermarket chain Pão de Açúcar, 
recently had it 3th aniversary. During the first 5 
months of the program Pão de Açúcar bought for R$ 
33.000 in products per month. Currently the 
supermarket chain buys approx. R$ 2 million per 
month through the program. Only small suppliers 
that work in a sustainable way, generate income, are 
involved in social inclusion and supply environment 
friendly products are allowed to participate.  

• In 2005 98% of Brazilian households was connected 
to the electricity network and 80% to sewerage. 

 

Brazil: construction sector 

In September the Brazilian government announced a 
package of measures that aim to bring about a 
significant growth to the construction sector. The 
package gives families access to finance construction of 
houses directly on competitive terms with construction 
companies and establishes a lowering of the tax 
burden on construction materials. The measures also 
make it easier to obtain a so-called consigned credit.  

Chile: Aquaculture 

The aquaculture sector in 
Chile is growing. It is the 
world’s leader in hatchery 
salmon production. The next 
five years Chile will invest 
US$ 500 million in the sector. 
There is a demand for cost 
reducing solutions. The Dutch 
company DSM Dyneema 
successfully introduced wire for manufacturing 
fishnets. These nets are strong enough to resist sea 
lions and seals, that used to destroy the nets. 
DSM has been operating on the Chilean market for 
25 years with vitamins for fishfood. DSM Dynema 
claims the nets to be a competitive new product, 
seen that the hatchery (currently 99% salmon 
production) will expand to codfish, a snappish 
species.  
 

Chile and Japan reach basic free trade 
agreement 

Chile and Japan have negotiated a free trade 
agreement. Chile is the sixth country to sign a free 
trade agreement with Japan, following Singapore, 
Mexico, Malaysia, The Philippines and Thailand. 
Official sources said 99,8% of Japanese shipments to 
Chile will be tax-free and 90,5% of Chilean products 
to Japan for 10 years.  
 

Mexico: two presidents 

Felipe Calderón, from the governing, conservative 
National Action Party, was declared winner of the 
bitterly-fought 2nd of July 2006 presidential election 
with a lead of less than 1% (233.000 votes). 

However, the adherents of 
left-wing Andrés López 
Obrador of the Party of 
Democratic Revolution 
accused the winning party 
of fraud and demanded a 
recount. Although the 
Mexican Election Tribunal 

declared the election to have been legal, the protests 
of leftists continue. Since the elections they have 
organized sit-in protests that cause mayor traffic 
chaos in Mexico City centre. In September the 
delegates to the National Democratic Convention 
(NDC) decided to inaugurate Oberón president on 20 
November (National Revolution Day), ten days 
before the inauguration of Calderón. That leaves 
Mexico with two presidents, one official and one 
“legitimate”. Protests can go on for months and even 
years, the opposition has threatened. 
 

Mexico: automobile industry growth  

After three weak years, Mexico’s automobile 
production industry is growing again. There have 
been major investments made by Ford (US$ 2 billion 
in Hermosillo), DaimlerChrysler (US$ 1 billion), 
General Motors (US$ 250 million for Chevrolets 
HHR), Nissan (US$ 1.2 million in Aguacalientes), 
Toyota (US$ 150 million in Tijuana) and Honda (US$ 
52 million in El Salto). Prognosis say that by 2010 
the production will be of nearly 3,5 million vehicles, 
while current output is 1,6 million. 
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Not only production is growing, also sales show a rising 
figure. Although the country counts 100 million 
inhabitants, only 1 million Mexicans can afford a new 
car. This group is expected to grow. Most of the 
vehicles in Mexico are produced for the North American 
market. 
 

Mexico: environmental projects 

The Board of Directors of the Border Environment 
Cooperation Commission (BECC, a U.S.-Mexican 
collaboration) and the North American Development 
Bank (NADB) have agreed to finance twelve projects in 
the Mexican environmental sector last 21 June. Aim of 
the BECC and the NADB loans is to improve 
environmental infrastructure in the U.S.-Mexico border 
region. The US$ 137 million loans are assigned to 
projects that relate to water and wastewater 
treatment, air quality improvement, and solid waste 
management. These projects will be realized in the 
Mexican states of Tamaulipas, Nuevo Leon, Sonora and 
Baja California. The loans are part of US$ 2,5 billion 
investment up to date for 113 environmental projects 
certified by the BECC. These investments benefit over 
11 million people living in the border area.  
 

Selected Weblinks 

• www.investinfrance.org 

• www.capital.fr 

• www.kompass.com 

• www.america.irc-online.org  
 
Sources: o.a. The Economist, Business Monitor 
International, Business Week, EVD, Latin Trade, World 
Bank, InterAmerican Development Bank, Financial Times.  
 
Disclaimer: TRANSFER Latin Business Consultancy makes 
no warranties or representations, and accepts no liability of 
any kind for any loss or damages resulting from the use of 
our website or any materials contained on it.  
TRANSFER Latin Business Consultancy makes no warranties 
or representations that the materials on this website are 
error-free, or that they are fit for any particular purpose or 
requirements. 
 

TRANSFER News 

Dutch succes at Power Expo Zaragoza 
We are pleased to announce the results of this trade 
fair, organized by TRANSFER in cooperation with the 
Dutch Consulate in Barcelona, which took place from 
20-22 September and is one of Europe’s most 
important energy fairs. With a 30% growth of visitors, 
some 10.500 professionals have visited PowerExpo and 
a total of 439 companies were present.  

The 5 Dutch participating 
companies were: Antonius 
Vesselheads, Aeolis 
Forecasting Systems, PFIXX 
Solar Systems, Mecal and 
Mastervolt Solar. During the 
trade fair a strong increase in 
demand for value-added 
services for wind energy as 
well as for new technologies in 
the solar industry was noted. 

Succesful Trade Mission France 
The first week of October 2006, TRANSFER France 
received the 22 participants of the first trade mission 
to France, organised by order of the Chambers of 
Commerce from the Northern provinces of the 
Netherlands. During the mission France’s three most 
important economic regions (around Paris, Lyon and 
Lille) were visited. Already the 
first day in Paris companies 
such as Digilanguage, Hydra-
tech/Spiro, Score, Stork and 
dhWhirlpool components had 
very interesting meetings with 
a clear potential for business.  
After two nights in Paris, the 
majority of companies travelled to Lyon, where 
another full day of meetings was planned. The 
program ended in Lille on Thursday. During the week 
French companies as diverse as Clarins, Yves 
Rocher, Renault, GE, Alstom, Galeries Lafayette, 
Grosseron, Arkema, and Somethy were visited, to 
name but a few. Looking in hindsight, with the first 
contracts already signed, and very interesting 
contacts to be further developed, the first mission to 
Paris can be called a huge success. Now, all TRANSFER 
France’s eyes shift to the second trade mission to 
the country, mid November, in which 15 innovative 
Dutch SME’s will introduce their newest products 
and/or services to the French market. In close 
cooperation with MKB Nederland, ABN Amro and the 
Dutch embassy in Paris, Conseil Regional of 
Bordeaux and the Chamber of Commerce in 
Bordeaux, this mission also proves to have more 
than enough potential for success.  
 
Round Table Spain – KvK Flevoland – 6 Dec.  
The next round table of the Chamber of Commerce 
of Flevoland will deal with doing business in Spain. 
TRANSFER will be one of the experts at this interactive 
meeting, December 6: www.kvk.nl/meettheworld or 
directly Mr Hans v.d. Veen: hveen@lelystad.kvk.nl 
 

TRANSFER Latin Business Consultancy 

Since 1996 TRANSFER has been a leading company in 
offering assistance to European exporting companies 
looking to exploit market opportunities in the 
Spanish, Portuguese and French speaking countries 
of Europe and Latin America. We work from our 
offices in Rotterdam (headquarters), Barcelona, Paris 
and São Paulo.  
 

As a partner of, among others, the EVD (the Dutch 
agency for International Business and Cooperation), 
Embassies, Chambers of Commerce, Trade and 
Sector organisations and of course exporting 
companies, we provide export support services, such 
as market research, partner selection, coordination 
of sales and/or distribution, and legal and accounting 
services in the strongly developing markets of Spain, 
Portugal, France, Argentina, Brazil, Chile and Mexico. 
 

Interested in finding out more about business 
opportunities for your organisation? Please contact: 
Irma van Dijk (irma@transfer-lbc.com)  
 

Headoffice: 
info@transfer-lbc.com  
www.transfer-lbc.com  
Tel.: +31.10.478 07 60 
Fax: +31.10.478 07 10 
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